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What is SEO?

Search Engine Optimization is referred to as SEO. SEO encompasses
methods and tactics designed to enhance a website or web page
visibility and position in search engine results. Enhancing a website's
organic (non-paid) traffic is the main objective of SEO. This is achieved
by optimizing several components, such as on-page, off-page and
technical aspects of the page, to be in line with search engine

algorithms.

Introduction to Google Algorithms

Google's algorithms are like smart librarians that help you find the best
stuff on the Internet. They sort through all the webpages, which are like
books, to show you the ones that match what you're looking for when
you type something into Google. To decide which websites should appear
at the top of the search results, the algorithms take into account a
number of different characteristics. They examine things like the terms
used in the content on websites, the number of backlinks pointing to a

specific website, and the reliability of the other website authority.



Google Processes about
8.5 billion searches per
day, handling about
99.000 searches per

second.



Here we see about, Google Algorithms for SEO:

Algorithm

PageRank

Panda

Penguin

Hummingbird

Pigeon

Mobilegeddon

RankBrain

BERT

Description

Introduced in 1998, it assigns importance to web pages

based on the quantity and quality of links.

Launched in 2011, it penalizes low-quality content and

rewards high-quality, relevant content.

Released in 2012, it targets websites with spammy or

manipulative backlink profiles.

Rolled out in 2013, it focuses on understanding the

context and intent behind search queries.

Introduced in 2014, it improves local search results by

considering location and distance factors.

Launched in 2015, it prioritizes mobile-friendly

websites in mobile search results.

Deployed in 2015, it's a machine learning algorithm that

helps Google understand search queries better.

Rolled out in 2019, it improves the understanding of
complex search queries through natural language

processing.



SERP (Search Engine Result Page)

SERP stands for Search Engine Results Page. It's the page you see after
you enter a query into a search engine like Google, Bing, or Yahoo. The
main objective of a SERP is to provide the user with relevant information

or links that best match their search

The SERP typically includes a list of organic search results, paid
advertisements (if applicable), featured snippets, knowledge panels,
related questions, and other elements depending on the specific search

engine and the nature of the query.

SERP analysis

The term "SERP" was coined in 1997 by Danny Sullivan, founder of
Search Engine Land and The most expensive keyword ever purchased

for a PPC ad was "insurance," costing $50,000 per click.



Understanding How Google Search Works

Crawling:
Google's search bots, known as Googlebot, crawl the web by following
links from one page to another. They discover new and updated content,

such as web pages, images, videos, and other types of files.

Indexing:

Once a page is crawled, Google's indexer analyzes the content, including
text, images, and metadata. This information is then stored in Google's
massive index, which serves as a repository of all the web pages Google

has discovered and deemed worthy of inclusion in search results.

Ranking:

When a user enters a search query, Google's algorithm determines which
pages in its index are most relevant to the query. It evaluates numerous
factors, including keywords, relevance, quality of content, user

experience, and authority, to rank the pages accordingly.

Search Results:

Google then presents the most relevant and high-quality pages in the
search results, typically on a Search Engine Results Page (SERP). These
results may include organic listings, paid advertisements, featured

snippets, knowledge panels, and other elements.



Two Major process for SEO is Keyword Research &

Competitor SEO Analysis

Keyword Research

Keyword research is the process of identifying and analyzing specific
words and phrases that users type into search engines, with the goal of
understanding search intent and optimizing content to attract targeted

organic traffic.

Why keyword research is important?

Understanding User Intent: It helps you gain insights into what your
target audience is searching for and their intentions behind those

searches.



Content Optimization: By identifying relevant keywords, you can
optimize your website and content to align with user queries, improving

its visibility in search engine results pages (SERPs).

Competitive Analysis: Keyword research allows you to analyze your
competitors' strategies, identify gaps, and discover new opportunities to

differentiate yourself.

Improving ROI: By targeting the right keywords, you can attract more
qgualified traffic to your website, increasing the likelihood of conversions

and maximizing your return on investment (ROI).

Content Strategy: Keyword research informs your content strategy,

helping you create relevant and valuable content that resonates with

your target audience.

Types of keywords:

- Informational Keyword « Navigational Keyword

- Transactional Keyword + Geo-targeting Keyword



Informational keyword
Informational keywords are search terms used by individuals with the
primary intent of obtaining information on a particular topic, rather than

seeking a specific website or making a purchase.

Transactional keyword

Transactional keywords are search terms indicating a user's intent to
make a purchase or engage in a transaction, often with clear commercial
intent. These keywords typically include phrases such as "buy now,"
"discount," "for sale,” or specific product names, indicating that the user

is ready to convert.

Commercial keyword
Commercial keywords are search terms indicating someone is actively
considering buying something, but still researching options. They signal

interest without a specific brand or purchase in mind.

Navigational keyword
Navigational keywords refer to search terms used by individuals with the

specific intent of finding a particular website or online destination.

Geo targeting keywords
Geo-targeting keywords are search terms that include location-specific
elements, indicating a user's intent to find information, products, or

services within a particular geographic area.



Competitor SEO Analysis

Competitor SEO analysis refers to the process of evaluating and
analyzing the search engine optimization (SEO) strategies and
performance of competitors in order to gain insights and identify

opportunities for improving one's own website's search visibility and

rankings.

How should we do competitor analysis?

- Start by identifying key competitors in industry.

- Gather information on their products, pricing, marketing strategies,
and customer reviews.

- Compare their strengths and weaknesses own, and use the insights
to inform Strategic decisions, identify opportunities.

- Adapt the new trend to stay up in the market.

- Regularly update the analysis to adapt to changes in the industry.



Why should we do competitor analysis?

Competitor SEO analysis is essential for several reasons:
Identifying Strengths and Weaknesses: It helps identify opportunities for

improvement in your own SEO strategy.

Benchmarking Performance: Comparing performance with competitors

provides insights into your standing within your niche or industry.

Discovering New Opportunities: Analysis reveals keyword opportunities,

content gaps, and untapped markets.

Staying Updated with Trends: Keeps you informed about industry trends

and changes in search engine algorithms.

Understanding Audience Behavior: Insights into competitor content and

engagement metrics inform audience preferences.

Improving Link Building Strategies: Examining competitors' backlink

profiles helps acquire quality backlinks.

Mitigating Risks: Anticipating threats to search visibility enables proactive

measures.

Cost Efficiency: Avoids wastage of resources by learning from competitors'

successes and failures.

Identifying Content Gaps: Highlights topics or content types missing from

your own website.

Optimizing Technical SEO: Provides insights into competitors' technical SEO

practices for infrastructure improvements.



DIFFERENT TYPES OF

+ Technical SEO 0
\

« On - page SEO

- Off - page SEO

Technical SEO

Technical SEO is improving a website's technical elements in order to
increase its visibility in search engine results. This includes optimizing
website speed, mobile-friendliness, site architecture, crawlability,
schema markup, HTTPS implementation, and fixing any technical issues
that may hinder search engine bots from crawling and indexing the site

effectively.

Technical
SEO?




In technical SEO, several key tasks are essential to optimize the technical

aspects of a website. Here are some elements to focus on:

Page - speed analysis

Page speed analysis is the process of analyzing and judging a website's
loading and performance times. It is an essential component of
optimizing websites since pages that load more quickly improve user

experience and have a beneficial effect on search engine rankings.

Loading ...

Page Speed

Tools which can be used to analyse the page speed:
- Page speed insights
« GT Metrix

« Pingdom



Malware analysis

Malware analysis is the process of
examining and understanding the
behavior and purpose of suspicious
software (malware). It's like
dissecting a digital villain to figure

out its motives and methods.

Tools which can be used to analyze the malware threats:
- Sucuri site check

« Urlvoid

« Virustotal

XML Sitemap

Generate and submit an XML sitemap to search engines. This provides a
roadmap for crawlers to discover and index important pages on site.
- Site map generator: XML-Sitemap.com

- How check sitemap: website URL/sitemap.xml

XML Sitemaps




Crawling and indexing

It is used to Verify that search engine crawlers can access and index site

efficiently. Use robots.txt to control crawler access and to guide search

engines to important pages. This will also helps to restrict crawling.

Canonical tag

A canonical tag, denoted as rel="canonical," is an HTML element used to
communicate to search engines about the preferred or canonical version
of a web page when multiple versions of that page exist. It is employed to
address issues related to duplicate content, signaling to search engines
that a particular URL is the authoritative source and should be

considered as the primary version for indexing and ranking purposes.



How to check canonical tag:

search any website

Click ctrl+u, source page will appear.

Then, click ctrl+f, search for canonical tag.

It will appear in that source if it not there, we have add that tag.

SSL/HTTPS security

Implement secure socket layer (SSL) encryption to ensure a secure
connection between the user's browser and website. This is not only a

ranking factor but also improves user trust.

sst. [Tl

SSL (Secure Sockets Layer) and its successor, HTTPS (Hypertext Transfer
Protocol Secure), are security protocols designed to establish an
encrypted and secure connection between a user's web browser and a
website's server. SSL/HTTPS ensures that the data exchanged between
the user and the website remains confidential, preventing unauthorized

access or interception by malicious third parties.



Structured Data Markup

Structured data markup, also known as schema markup or schema.org
markup, is a method of adding specific information to the content of a
webpage to help search engines better understand its context. By
incorporating structured data markup, website owners can enhance the
visibility of their content in search engine results pages (SERPs) and

enable search engines to display more informative and relevant snippets.

‘.

This markup uses a standardized vocabulary and syntax, typically
defined by schema.org, to tag different elements on a webpage, such as
products, reviews, events, and more. The implementation of structured
data markup not only improves search engine optimization (SEO) but
also contributes to a richer and more accurate presentation of content in

various online platforms and services.



Optimizing URL Structure

The process of creating and organizing website's page URLs (Uniform

Resource Locators) to ensure they are simultaneously user-friendly and
search engine-friendly is known as optimizing URL structure. Improved
user experience, faster navigation, and higher search engine results all

may be credited to a well-optimized URL structure.

URL Optimization

Strategies: Boost
Your Website's SEO
Rankings

( Cohtent

e DN

==

Tools which can be used to optimize the website:

« Google search console
- Screaming frog

« URL Builder
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We're not just selling

software, we're selling

possibilities.



Lets see some example for Technical SEO

Technical Excellence
Adobe likely ensures that its website is technically sound, with fast

loading times, clean code, and a mobile-responsive design.

Expertise
Adobe likely has a team of experienced SEO professionals who
understand the intricacies of technical SEO, including website structure,

crawlability, indexing, and performance optimization.

Tools and Technology
Adobe likely utilizes advanced SEO tools and technology to monitor
website performance, conduct keyword research, analyze competitors,

and identify areas for improvement.

User Experience (UX)
Adobe prioritizes user experience by providing intuitive navigation, clear

calls-to-action, and engaging multimedia content.

Trust and Credibility

Websites using HTTPS display a padlock icon in the address bar,
signaling to users that the connection is secure. This builds trust and is
particularly crucial for websites handling sensitive information, such as

login credentials or payment details.



On - page SEO

On-page SEO, or Search Engine Optimization, is the meticulous process
of refining individual web pages to enhance their visibility in search
engine results and draw increased organic traffic. This practice entails
optimizing diverse elements within a webpage to render it more
favorable to search engines while simultaneously enhancing user

experience. The goal is to make the content and structure of the page

more accessible and relevant to both users and search engines.

In on - page SEO, several key tasks are essential to optimize the SERP

page aspects of a website. Here are some elements to focus on:

+ Keyword research + Header tag « User Experience
» Title tag « Alt tag + Content Optimization

+ Meta description * URL Structure  Internal Linking



Keyword research

Keyword research is the process of identifying and analyzing the words
and phrases (keywords) that users type into search engines when
looking for information, products, or services related to a particular topic

or industry.

The goal of keyword research is to understand the search behavior of the
target audience and identify the most relevant and valuable keywords for
a website or online content. This involves assessing factors such as
search volume, competition level, and user intent to prioritize keywords

that have the potential to drive organic traffic and meet the objectives of

a digital marketing campaign or SEO strategy.

Keyword research is a fundamental step in optimizing website content,
improving search engine rankings, and attracting qualified traffic from

search engines.



How to do keyword research using google keyword planner

Here's a step-by-step guide on how to conduct keyword research for a

website:

Understand Your Niche and Audience: Before diving into keyword
research tools, it's important to have a clear understanding of your niche
and target audience. Consider the topics, products, or services your

website covers and who your ideal visitors are.

Brainstorm Seed Keywords: Start by making a list of broad terms
related to your niche. These are known as seed keywords and will serve
as the foundation for your keyword research. For example, if you have a

website about gardening, seed keywords could include "gardening tips,

"how to grow vegetables,” or "best gardening tools."



Use Keyword Research Tools: There are several keyword research tools
available that can help you expand your list of keywords and provide
valuable data such as search volume, competition, and related keywords.

Some popular tools include: Google Keyword Planner, SEMrush, Ahrefs,

Moz Keyword Explorer, Ubersuggest, etc.

(/-

A

Generate Keyword Ideas: Input your seed keywords into the chosen

keyword research tool and explore the suggestions it provides. Look for
keywords that are relevant to your website and have a good balance of

search volume and competition.

Analyze Search Volume and Competition: Evaluate the search volume
and competition for each keyword. Aim for keywords with a decent
search volume but low to medium competition, especially if your website

is new or doesn't have high domain authority.



Consider Long-Tail Keywords: Long-tail keywords are more specific and
usually have lower search volume but also lower competition. They can
be valuable for targeting niche audiences and capturing highly
motivated visitors. For example, instead of targeting "gardening tips,”

you could target "organic gardening tips for beginners."

Competition

A
“digital marketing”
Short Tail
“digital marketing
\ training”
. Mid-tail
| - “digital marketing
~t Long-tail training in mumbai”
B

Keyword Possibilities

Understand User Intent: Pay attention to the intent behind the
keywords you're targeting. Are users looking for information, product
reviews, or ready to make a purchase? Tailor your content to match the

intent behind the keywords to provide the best user experience.

Evaluate Competitor Keywords: Analyze the keywords your competitors
are targeting. This can give you insights into which keywords are driving
traffic to their websites and identify potential opportunities for your own

site



Refine and Organize Your Keyword List: Once you've gathered a
comprehensive list of keywords, organize them based on relevance,

search volume, and competition. You can use spreadsheets or keyword

research tools to keep track of your keyword list.

Monitor and Update Your Keyword Strategy: Keyword trends and
search behaviors can change over time, so it's important to regularly
monitor your keyword rankings and update your strategy accordingly.
Keep an eye on new keyword opportunities and adjust your content to

match evolving search intent.



After this Keyword Research, we can start to create these

Title Tag

The title tag is an HTML element that specifies the title of a webpage. It is
displayed on the browser's title bar or tab and is crucial for search engine
optimization (SEO) as it provides a concise and relevant description of the

page's content.

How to write title tag:

« Optimize the title tag with the primary keyword.

- Keep it concise, within 50-60 characters.

. Page Title
https://www.whatcar.com » Best i
Best electric cars 2022 | What Car? (or title tag)

The Kia EV6 is an even better electric car than the closely related Hyundai lonig 5, because it's

more enjoyable to drive and slightly classier inside. At the ...

Electric SUV - Tesla Model 3 From £42990 - Tesla Model 3 - BMW i4 Review 202 M
eta

Description

Meta Description

A meta description is a concise and brief overview of a webpage's content. It is
a meta tag that gives a quick summary of the content of a page in the HTML
code of that page. In search engine results pages (SERPs), this description is
frequently shown beneath the title tag to provide users with an overview of
the content before they click on the link, which will increase click-through

rates.

How to write title tag:

« Optimize the title tag with the primary keyword.

- Keep it concise, within 50-60 characters.



Header tag (H1, H2, H3...,) 5.0

In HTML (Hypertext Markup

Language), a header tag is a group of | Looks like this
\\ page is about

components that define headings or \ SEO Trends

titles on a webpage. These tags are

GENERAL SEO

arranged from <h1> to <hé>, where 8/SE0'Trends That Will

Continue in 2021

Joshua Hardwick = February 25, 2021

<h1> denotes the most important

level of heading and <hé> the least

significant level. H1 tag

A webpage's content is arranged and structured using headings, which also

serve to highlight the significance and hierarchy of various sections.

How to write header tag:

« Use header tags to structure the content logically.

 Include the primary keyword in the H1 tag.

Alt tag cee

An alt tag, short for "alternative text," is
an HTML attribute applied to images on

web pages. Its purpose is to provide a

text alternative to images for those who ese

are unable to view them due to a variety

ALt text:
dog breeds
of reasons, such as using a screen L

reader or having images disabled in their Qﬁ:

browser settings.

How it should be written:

+ |t should be within 120 words.



URL Structure

The URL structure that is optimized for search engines and includes keywords
relevant to the page's content is commonly referred to as "SEO-friendly URL
structure." This structure aims to make URLs easy to read, understand, and
index by search engines, thus improving the page's chances of ranking higher

in search results.

How to write to optimize it:

- Create SEO-friendly URLs that include the primary keyword.
- Use hyphens to separate words in the URL.

Protocol Domain Subfolder Parameters
i G ° T
‘ h 4 B ‘ r
https:// www. | d i ' Q .CO ;j,‘ /shoes /running-shoes-for-men | ?color=black&sort=newest
L o
Subdomain TLD Slug

User Experience (UX)

UX stands for User Experience. It encompasses all aspects of the end-user's
interaction with a company, its services, and its products. This includes the
user's emotions, attitudes, perceptions, and behaviors before, during, and
after using a product or service. In essence, UX design focuses on creating
meaningful and enjoyable experiences for users to ensure satisfaction and

usability.

How should we make UX:

« Focus on providing a positive user experience.

+ Make content easy to read and navigate.



- Neil Patel

The future of SEO is

not link building.
The future of SEO is

a great user experience.



Content optimization

Content optimization refers to the process of refining and improving
digital content to make it more effective, relevant, and visible to target
audiences. This typically involves various strategies aimed at enhancing

the content's quality, structure, and presentation to align with both user

needs and search engine requirements.




Content optimization may include:

Keyword research: Finding relevant terms and phrases that people are
probably going to look up when searching for content on the subject is

known as keyword research.

On-page optimization: In order to increase search engine exposure, on-
page SEO involves purposely implementing keywords within the content,

headings, meta descriptions, and other on-page features.

Quality improvement: it involves improving the content's overall quality
by making sure that the target audience will find it interesting,

educational, and useful.

Formatting and structure: Using headings, bullet points, and other

formatting tools to arrange text so that it is simple to read and navigate.

Performance tracking: it the process of measuring and evaluating how
well optimized content performs over time. Data-driven changes are
made by examining measures like traffic, engagement, and conversion

rates.

Mobile optimization: Ensuring that content is accessible and user-
friendly on mobile devices, considering factors like responsive design

and page load speed.



Internal Linking

Internal linking is a strategy used in website development and search
engine optimization (SEO). It involves creating hyperlinks within a

website that connect one page to another within the same domain.

Link to Important Pages

Your website Your website

Internal
Link

This strategy serves multiple purposes:
User Navigation: Internal links help users navigate a website more easily
by providing them with additional relevant content and guiding them to

related topics of interest.

Enhanced User Experience: By linking related pages together, internal
linking can enhance the overall user experience, allowing visitors to find

information more efficiently.



SEO Benefits: Internal linking also plays a crucial role in SEO. It helps
search engine crawlers discover and index content on a website more
effectively. Additionally, it distributes link equity (also known as "link

juice") throughout the site, which can positively impact the ranking of

pages in search engine results pages (SERPs).

Content Organization: Internal linking assists in organizing the
website's content hierarchy. By establishing a logical structure of
interconnected pages, it improves the overall organization and

accessibility of information.

RESOURCE 1

Important Links =n
()

(;‘7 Resource 1

& Resource 2
RESOURCE 3

/-\ Step 1
é‘? Resource 3 @ \6:9/ ’ Step 2
Step 3

é‘) Resource 4

RESOURCE 4

Overall, internal linking is a strategic practice that
contributes to better user experience, improved website

navigation, and enhanced search engine visibility.
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Tripadvisor



Lets see some example for On-page SEO

TripAdvisor's travel guides and hotel listings are optimized for relevant
keywords and locations. They feature user reviews, ratings, and detailed
information about destinations and accommodations. TripAdvisor's site
structure and internal linking contribute to its strong on-page SEO

performance.

One unique aspect of TripAdvisor's SEO strategy is its heavy reliance on
user-generated content (UGC) and community engagement. why this is

unique:

- Abundance of User Reviews

- Long-Tail Keywords and Natural Language
- Freshness and Relevance

- Diverse Perspectives and Insights

« Rich Snippets and Structured Data



Off - Page SEO

All of the actions you perform outside of the website to raise its search
engine rankings are referred to as "off-page SEOQ." It includes techniques
aimed to raise website's overall authority, relevance, and reliability.
Building backlinks from other trustworthy websites is the main focus of
off-page SEO. Other strategies include increasing online visibility
through influencer outreach, social media interaction, guest blogging,

and other forms of advertising.

In Off - page SEO, several key tasks are essential to optimize the SERP

page aspects of a website. Here are some elements to focus on:

- Link building (Backlinks) « Guest Blogging
- Social Media Marketing * Online Reputation Management

- Social Bookmarking



Link building (Backlinks)

A backlink, also known as an inbound link or incoming link, is a hyperlink
on one website that directs users to another website. In simpler terms,
it's a link from one webpage to another. Backlinks are crucial for search
engine optimization (SEO) because search engines like Google use them
as a signal of a website's authority and relevance. The more high-quality
backlinks a website has from reputable sources, the higher its chances

of ranking well in search engine results pages (SERPs).

How to build backlinks for a website:

Create engaging Content: Make content that people want to link to, like

helpful articles, videos, or tools

Reach Out: Contact websites or influencers in your niche and ask them

to link to your content.

Guest Blogging: Write posts for other websites in your field and include a

link back to the site.

Directories: Submit website URL to reputable online directories related

to your industry.

Monitor: Keep an eye on who's linking to your site and look for more

opportunities to build links.

Shareable Content: Create content that's easy to share, like

infographics or guides, and promote it on social media.



Social Media Marketing

The method of connecting with audience through social media platforms
in order to develop brand, boost sales, and improve website traffic is
known as social media marketing. This involves creating and sharing
content on social media platforms, interacting with followers, running

ads, and evaluating the outcomes to improve campaigns in the future.

Social Bookmarking

Social bookmarking is like having a digital scrapbook where you save
interesting websites or articles online instead of cutting out and keeping
physical copies. It's a way to organize, share, and discover web content
with others. We can tag bookmarks with keywords to make them easy to
find later, and can also see what others are bookmarking, which can lead
to new and exciting content. Overall, it's a handy tool for curating and

sharing information on the internet.



Guest Blogging

Guest blogging is a practice where individuals or companies contribute
articles or blog posts to other websites or blogs that are not their own.
The guest blogger writes content for the hosting site's audience,
typically with the intention of gaining exposure, building backlinks to
their own website, establishing authority in their niche, or expanding

their network.

The Proven Formula for Doubling Your
Blog Traffic in 3 Months (Without Creating

New Content)

Mat Eliason « June 21, 2018 « 219 shares = 24 Comments

Guest post

Most blogs aren’t reaching their traffic potentia

be one of them. i

When [ started Growth Machine, 1 thought the most valuable service we could -
Nat Eliason

offer businesses was to develop content marketing strategies to help them grow
Nat is the founder of Growth
Machine, where he puts his
SEDQ chops to work for a
variety of clients and writes
about what he's learned along

their traffic (and sales).

What we quickly realized, though, was that there are two problems with this
from-scratch approach:

1. Starting and growing a blog from scratch is SLOW. Waiting six or more the way.

Online Reputation Management

Online reputation management (ORM) is the process of controlling and
influencing how a person, brand, or entity is perceived on the internet.
It involves monitoring, addressing, and shaping the online conversation
about that entity to ensure a positive image is maintained. Essentially,
it's about managing what people see and think about your business
online. A positive online reputation can indirectly impact search

rankings.



Lets see some examples for Off - SEO

Wikipedia has several key factors:

Extensive Content: Wikipedia covers a vast array of topics, often
providing detailed information on subjects ranging from history and

science to pop culture and current events.

High-Quality Content: Wikipedia articles are typically well-researched
and written in a neutral tone, providing valuable information to users.
Search engines prioritize high-quality content, so Wikipedia's

commitment to accuracy and depth enhances its SEO performance.

Internal Linking Structure: Wikipedia employs a robust internal linking

structure, with articles interconnected through hyperlinks.
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The internet is not just
about entertainment,
Iit's about education,
Iit's about connection,

It's about opportunity.



Content marketing

Content marketing is a strategic marketing approach focused on
creating & distributing valuable, relevant, & consistent content to attract
and retain a clearly defined audience —ultimately, to drive profitable
customer action. Content marketing encompasses various formats and

channels to engage with audiences.

N SONTENT o
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Articles and blog posts: Written content that is posted on websites with
the intention of informative, entertaining, or educating readers on

particular subjects relating to a brand's niche or industry.

Videos: Visual content that appears on social media, YouTube, company
websites, and other platforms in the form of short clips or longer videos

that tell stories, show objects, or provide guidance.

Infographics are visual representations of facts or information that are
intended to be shared and simply understood. They are frequently used

to communicate statistics or complicated ideas in an eye-catching way.

Podcasts: A convenient way to provide industry insights, interviews, or
narratives, podcasts are audio content that is shared through platforms

such as iTunes, Spotify, or company websites.



Local SEO - Google my business

Local SEO, or local search engine optimization, refers to the process of
optimizing a business's online presence to improve its visibility in local
search results. It includes a number of techniques used to increase a
company's visibility in local search results, especially those that contain
geographic qualifiers (such as "near me" or a city). Local SEO aims to
make sure that a business shows up prominently in search results when
people are looking for goods or services in a particular area. This will
increase local traffic and attract potential customers to the business's

physical presence or website.

Google
My Business

How to Set up a Google My Business profile

Sign in to Google: If you don't have a Google account, create one. If you

have one, sign in to Google using credentials.



Access Google My Business: Visit the Google My Business website

(https://www.google.com/business/) or search for "Google My Business'

in Google and click on the official link.

Start the Setup Process: Once you're on the Google My Business page,

click on the "Manage now" button or "Start Now" button.

Enter Business Information: You'll be prompted to enter business's
name. If your business doesn't appear in the dropdown menu, click "Add

your business to Google."

Enter Business Location: Enter the address of business. If you're a
service-based business that doesn't have a physical location where

customers visit, you can choose to hide address.

Choose Business Category: Select the most relevant category that
describes your business. This helps Google understand what your

business is about and when to display it in search results.

Add Contact Information: Enter business's phone number and website

URL. Make sure this information is accurate and up-to-date.

Verify Business: Google will need to verify that you're the rightful owner

of the business.

Keep Profile Updated: Regularly update Google My Business profile with
any changes to business information, such as new hours, offerings, or

contact details.



Tips & Tricks to reach top position

Determine the Keywords You Want to Compete For: Begin SEO journey
by conducting thorough keyword research. Identify the specific terms and

phrases (keywords) that target audience is searching for.

Optimize Individual Pages to Focus Keywords: Once you've selected
focus keywords, strategically incorporate them into various elements of

website.

Enhance SEO with a Dynamic Blog Strategy: Launching and consistently
maintaining a blog serves as a potent strategy for elevating SEO efforts.
By delving into pertinent topics, addressing FAQs, sharing industry
insights, and demonstrating expertise, a blog becomes a vital platform to

engage with the target audience and improve search engine visibility.

Sign Up for Google Authorship: Establishing authorship with Google can
boost credibility and visibility in search results.By linking content to your

Google+ profile, you can claim ownership of articles and blog posts.

Go After Quality Links: Building a strong backlink profile is essential for
SEO success. Focus on acquiring quality inbound links from reputable

websites within niche.

Analyze, Refine, and Repeat: Continuously monitor and analyze SEO
performance using tools like Google Analytics and Search Console. Track
keyword rankings, organic traffic, click-through rates, and conversion

metrics.



Google search console

Google Search Console is a free web service provided by Google that
allows website owners to monitor and manage the presence of their site
in Google's search results. Website owners are able to track and regulate
their site's visibility in Google search results. It offers helpful information
about how Google's search engine views website, including backlink
analysis, indexing status, and search queries that lead to site. It's an
essential instrument for improving the way website performs in Google

search results.
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Main effective uses of google search console.

Monitoring Site's Performance: It shows how often site appears in

Google search results and how many people click on links.

Identifying Search Queries: You can see what search terms people use
to find site, helping you understand what content is popular and how to

optimize it further.

Fixing Indexing Issues: If Google has trouble indexing your site, Search
Console will flag these issues so you can fix them. This ensures content

is visible to users.



Google analytics

Google Analytics is a web analytics service that enables website owners
to monitor and examine various aspects of user behavior and website
traffic. It provides insights into how people find and use a website, along
with data on popular pages, demographics of visitors, sources of
referrals, and more. Website owners can utilize this data to make well-

informed decisions that will enhance user experience and performance.
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Importance of Google Analytics:

N

Il

Understanding Visitors: Be informed about who is visiting website,

where they are from, and what interests them.

Track Traffic Sources: Find out how people are coming to website from

search engines, social media, and other websites.

Measure Performance: To determine how well website is performing,
keep an eye on important metrics like page visits, bounce rates, and

conversion rates.



Strengthen Marketing: Determine which marketing initiatives are most
successful so you can concentrate resources on those that yield

outcomes.

Improve User Experience: Determine what content audience finds
engaging and make necessary adjustments to make their experience

smoother.

Set Goals: Whether goal is to increase sales or newsletter sign-ups, set
goals for website and monitor progress toward achieving them.
Apply Data to Inform Decisions: When making design decisions for

website,

Welcome to Google Analytics

Google Analytics gives you the free tools you need to analyze data for your business in one place, so you can
make smarter decislons.

Steps to set up Google Analytics account

Create a Google Analytics Account:

« Go to the Google Analytics website and sign in with your Google
account.

- Follow the prompts to create a new account. You'll need to provide
information about your website, such as its name, URL, industry

category, and time zone.



Set Up Property:

- Once your account is created, you'll need to set up a property for your
website. A property represents your website or app within Google
Analytics.

- Enter your website's URL and other relevant information.

e Property setup

Property details

A property represents a business’s web and/or app data. An account can contain one or maol
*Mavigate to your Firebase account if you want to create a new property for an existing Firet

Create a Google Analytics 4 property to measure your web and/or app data.

Froperty name

auntiescupca kes.com

Reporting time zone

Canada = (GMT-07:00) Vancouver Time -

Currency

US Dollar (USD $) =

You can edit these property details later in Admin

Show advanced options



Get Tracking ID:

- After setting up the property, Google Analytics will generate a unique
Tracking ID for your website.

« Copy this Tracking ID as you'll need to add it to your website's code.

Tracking ID Status
UA-12345678-1 Mo data received in past 48 hours. Learn more

Website Tracking

Global Site Tag (gtag.js)
This is the Global Site Tag (gtag.js) tracking code for this property. Copy and paste this code as the firsi
on your page, simply add the config line from the snippet below to your existing Global Site Tag.

Install Tracking Code:

- Insert the Google Analytics tracking code into every page of your
website that you want to track.

- If you're using a CMS (Content Management System) like WordPress,
you can often add the tracking code through a plugin.

« The tracking code is JavaScript provided by Google Analytics. It
collects data about your website visitors and sends it to your Google

Analytics account.

Verify Tracking Setup:

- After installing the tracking code, you can verify if it's working
correctly using Google Analytics' Real-Time reports.
- Open your website in a browser and then check the Real-Time reports

in Google Analytics to see if your visit is being tracked.



Set Up Goals:

- Goals are specific actions you want visitors to take on your website,
such as making a purchase, signing up for a newsletter, or filling out a
contact form.

- Define your goals in Google Analytics to track conversions and

measure the success of your website.

Demoverse > Demo Account

. . " s w -m
€ o Analytics | GA4 - Google Merch Shop~ & Ty searching “Admin CH )
A [ESSeotimeshct @ Alusers | Add comparison + Last28 days Jul 7 - Aug 3, 2023 ~
Realtime
@ Reports snapshot [ TSV 4
Life cycle ~
»  Acquisition
@ » Engagement Users New users Average engagement time @ Total revenue ® Q - USERS IN LAST 30 MINUTES Q -
»  Monetization 63K 52K m 365 $134K 95
Retention
6K USERS PER MINUTE
User ~
ot ttallelios,
» User Attributes 4K
TOP COUNTRIES USERS
M =ch United States 63
2 Canada 15
India 5
Y -
09 16 23 30 Shinay 2
Jul Japan 2
0 Library View realtime ->
* < WHERE DO YOUR NEW USERS COME FROM?

Explore Reports:

« Once your tracking code is installed and data is being collected, you
can start exploring the reports in Google Analytics.

- Google Analytics offers a wide range of reports that provide insights
into your website traffic, audience demographics, user behavior, and

more.



Customize and Analyze:

Customize your Google Analytics reports to focus on the metrics that

are most relevant to your website goals.

Use the data to analyze your website's performance, identify areas for

improvement, and make data-driven decisions to optimize your site.

Dashboards

Shortcuts

Intelligence Events

Real-Time

Overview
Locations
Traffic Sources
Content

Events

Conversions

Audience

Acquisition

Traffic Sources

Create Shortcut BETA &Y

4 keywords
Pageviews
ng ht now Per minute Per second
active users on site = >
B ORGANIC H CAMPAIGN - _- -— o -_— ]
M DIRECT M SOCIAL O - " 3
- nin mir mi r ii}'_\ glr_-.." -45 n,:l' -30)sec .ﬂ-,. ».n'
Viewing: Active Users Pageviews (Last 30 min}
b
Metric Total: 42 Q,
Medium Source Active Users .
1. Organic google 18 42.86%
2. (none) (direct) 7 16.67%
3.  Social Facebook 5 11.90%
4. Facebook 121815 3 714%
5. Social Pinterest 2 476%

Regular Monitoring and Optimization:

« Make it a habit to regularly monitor your Google Analytics data to

track changes in your website traffic and user behavior.

- Use the insights gained from Google Analytics to continually optimize

your website for better performance and user experience.



Important SEO Tools

Customize your Google Analytics reports to focus on the metrics that

are most relevant to your website goals.

Use the data to analyze your website's performance, identify areas for

improvement, and make data-driven decisions to optimize your site.

Dashboards

Shortcuts

Intelligence Events

Real-Time

Overview
Locations
Traffic Sources
Content

Events

Conversions

Audience

Acquisition

Traffic Sources

Create Shortcut BETA &Y

4 keywords
Pageviews
ng ht now Per minute Per second
active users on site = >
B ORGANIC H CAMPAIGN - _- -— o -_— ]
M DIRECT M SOCIAL O - " 3
- nin mir mi r ii}'_\ glr_-.." -45 n,:l' -30)sec .ﬂ-,. ».n'
Viewing: Active Users Pageviews (Last 30 min}
b
Metric Total: 42 Q,
Medium Source Active Users .
1. Organic google 18 42.86%
2. (none) (direct) 7 16.67%
3.  Social Facebook 5 11.90%
4. Facebook 121815 3 714%
5. Social Pinterest 2 476%

Regular Monitoring and Optimization:

« Make it a habit to regularly monitor your Google Analytics data to

track changes in your website traffic and user behavior.

- Use the insights gained from Google Analytics to continually optimize

your website for better performance and user experience.



Important SEO Tool

N

Google keyword

planner

o~
J

Google Search

Console

™

Buzzsumo

ahrefs

Ahrefs

¥

Screaming frog

Moz

O

Semrush

yoast

Yoast SEO

B

Trello
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Successful SEO is

not tricking Google.

It is partnering with
google to provide

the best search results

for Google users.



