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Introduction to Social Media Platforms

Social media platforms have changed how people communicate, share, 

and consume information in the twenty-first century, making them an 

unstoppable force. These platforms, which started off as online chat 

rooms and bulletin boards, have grown into vast digital ecosystems that 

have an impact on almost every part of our lives. Users create profiles 

and share posts, photos, videos, and messages with others in their 

network. These platforms allow people to stay connected with friends, 

family, and communities, regardless of physical distance. Users can also 

follow pages or accounts related to their interests, such as news, 

entertainment, or hobbies. There are more prominent platforms: they 

are;


Instagram YouTube LinkedIn Facebook

X (Twitter) Pinterest Whatsapp SnapchatW
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"Social media is 
about sociology  
and psychology 
more than 
technology." 


- Brian Solis
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5 Easy Steps to Build a Social Media Strategy


How to create content strategy for each platforms

Creating a content strategy for each social media platform involves 

tailoring posts to fit the unique characteristics and audience preferences 

of each platform. 



Firstly, it's essential to understand the specific features and functions of 

each platform. Secondly, knowing audience on each platform is crucial. 

Different demographics and interests are present on each platform, so 

understanding who uses them and what they're interested in helps in 

creating relevant content. Thirdly, adapting content involves 

customizing it to fit each platform's requirements and preferences.


1
2

3
4

5

Define your goals 




Know your Audience



Create engaging content


Consistency and Analysis


Choose the right platforms
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Instagram: visual storytelling


 Give attention to stuff that is visually appealing.

 Make use of excellent photos and videos.

 Use Reels and Instagram Stories to create brief but interesting 

videos.

 Apply appropriate hashtags to improve discoverability.

 Compose short captions that contain an action call.

 Maintaining a consistent look for the profile is vital.
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Facebook: Informative and Shareable

 Post news, blog information, and articles that are useful to audience.

 Make surveys, tests, or ask open-ended inquiries to promote 

conversation.

 Combine text-based, video, and image posts.

 Communicate directly and through comments with audience.

 Don't forget to use Facebook Live for in-the-moment communication 

and to post frequently.
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Twitter: Short and Snappy

 Tweets should be 280 characters or less, brief, and direct.

 Use specific hashtags to increase visibility.

 Send brief updates, ideas, and information.

 Engage in popular discussions by contributing valuable stuff.

 Images, GIFs, and brief videos are examples of vital visuals.
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YouTube: Engaging Videos

 Create high-quality and engaging videos.

 Pay attention to thumbnails and titles for clickability.

 Include a clear call-to-action and video descriptions.

 Consistency in posting is crucial for building a subscriber base.

 Respond to comments and engage with audience.
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LinkedIn: Professional Insights


 Share professional accomplishments, industry news, and insights.

 Compose more in-depth articles with insightful comments.

 Make use of multimedia, such as films, infographics, and 

presentations.

 Make connections with experts and participate in appropriate groups.

 Use articles and status updates to highlight areas of expertise.
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Social Media Calendar

Crafting a social media calendar for a business is a strategic way to 

maximize online presence and engagement. Here's a streamlined guide 

to efficiently create a plan:

“Consistency breeds familiarity, and a well-planned 

content calendar is the compass guiding your 

audience through the journey of your brand.”

 Set Clear Objectives

 Know your Goal

 Know Your Audienc

 Choose the Right Platform

 Content Categorie

 Create a Posting Schedule

 Utilize Tools and App

 Theme Days/Hashtag

 Engagement Strateg

 Review and Adapt
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64% of the most 

successful companies 

have a documented 

content strategy, which 

includes a content 

calendar as their 

Objective.
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Optimize the profile 

Create High-Quality Content


Lets see,


How to increase followers and engagement with Audience using content 

strategy


 Use eye-catching visuals and a compelling bio to attract visitors.

 Include relevant keywords and hashtags in your bio and posts to 

improve discoverability.

 Use a consistent profile picture and handle across all platforms


 Develop content that is valuable, informative, entertaining, or 

inspiring to your audience.

 Use high-resolution images, videos, and graphics to capture 

attention.

 Experiment with different content formats such as live videos, 

stories, polls, and user-generated content.
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 Narrate a story to create a connection with your customer. 

 Engage actively with followers: Respond promptly and start 

conversations, showing appreciation through likes and comments.

 Consistency is the fundamental key, it will help easier for followers to 

identify and connect with your content.

 Stay ahead in the time and trend game.

 Promotion helps you to expand you to reach and potentially bring 

more followers. 

 Share knowledge and insights relevant to your industry. 

 Run a social media contest or Q&A session for your upgrade.
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Social Listening 

Why Social Listening is important for Audience engagement?

Identifying and assessing the online conversations that are relevant to 

the organization in order to make educated choices is known as social 

listening.

Overall, social listening enables brands to build stronger relationships 

with their audience by demonstrating attentiveness, responsiveness, 

and genuine interest in their needs and opinions.





 We can understand audience sentiments and preference

 We can easily uncover customer needs and desires

 We can monitor and assess social media marketing efforts, brand 

mentions, and protect brand reputation

 Respond promptly to customer inquiries and feedback.

 Identify opportunities for collaboration or partnerships

 Boost Engagement and Build Relationships

 Measure Social Media Success: Improve customer service 
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Influencer Marketing

Influencer Outreach

Influencer marketing is a form of marketing strategy where a business 

collaborate with individuals who have a significant following and 

influence on social media platforms. Influencers are individuals with 

dedicated, engaged audiences, often focused on specific niches like 

fashion, beauty, fitness, tech, or travel. Their capacity to inspire and 

foster engagement makes them invaluable allies for brands seeking 

genuine connections.


Seeking out to people who have a significant following on the web and 

influence over a specific audience is known as influencer outreach. This 

strategy is contacting these influencers in an effort to establish mutually 

advantageous connections. These connections frequently involve 

collaborations like sponsored content, product evaluations, or brand 

endorsements. In order to market goods, services, or ideas to their 

followers in a more sincere and powerful way than traditional marketing 

approaches, the goal is to take advantage of the influencers' reputation 

and reach. 
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Why influencer marketing is important:


Influencer marketing is important because it leverages the trust and 

credibility influencers have built with their followers. By partnering with 

influencers whose audience aligns with their target market, brands can 

reach potential customers more effectively. Influencers create authentic 

content that resonates with their audience, making promotional 

messages feel more genuine. 


 


Moreover, influencers often have a deep understanding of their 

audience's preferences and behaviors, allowing brands to tailor their 

message accordingly. The reach of influencers extends across various 

platforms, including social media, blogs, and YouTube, providing brands 

with diverse avenues to connect with their audience. Influencer 

marketing also facilitates direct engagement with consumers, fostering 

meaningful conversations and building brand loyalty. 
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Pinterest 

Lets see, how can we build our brand using pinterest 

platforms:


Pinterest has evolved into an effective tool for companies looking to 

improve the visibility of their brands. With the help of this visually 

stimulating platform, which provides a distinctive setting for creation 

and interaction, companies can showcase their identities, principles, and 

services in an attractive way. 

Create a Business Account:Set up a dedicated business account on 

Pinterest to access analytics and other business-focused features.


Define Brand Persona:Clearly define brand identity, values, and 

persona.


Visual Storytelling: Craft compelling visual stories through pins that 

showcase your brand's journey, values, and behind-the-scenes 

moments.


W
EB

 D
 S

CH
OOL



Curating boards that reflect your brand: Organize pins into thematic 

boards that showcase your products, services, values, and inspirations


Showcase Products Creatively: Highlight your products or services 

through high-quality images, infographics, and videos.


Optimize for Search: Use relevant keywords in pin descriptions, board 

titles, and profile information to enhance discoverability.


Encourage User Engagement: Actively engage with your audience by 

responding to comments, likes, and shares.


Link to Your Website: Directly link your pins to your website, blog, or 

product pages to drive traffic.


Collaborate with Influencers: Identify influencers or collaborators 

whose audience aligns with your target market.


Utilize Analytics: Regularly analyze Pinterest analytics to understand 

the performance of your pins and boards.


Run Pinterest Ads: Consider running paid advertising campaigns on 

Pinterest to increase visibility.


Monitor Trends: Stay updated on Pinterest trends and incorporate them 

into your strategy.
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X/Twitter 


With over 330 million monthly active users, X/Twitter offers a dynamic 

platform for real-time conversations, networking, and brand promotion. 

Crafting an effective strategy for X is essential for businesses and 

individuals alike seeking to expand their reach, engage with their 

audience, and drive growth. We need to engage with influencers, tweet, 

retweet, tag people, and use relevant hashtags, use images and videos, 

and promote yourself or brand. 
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Let’s find out how to increase Twitter followers organically

 Optimize your X/ Twitter profile 

 Keep an Eye on Competitors 

 Follow and Interact with Influencers 

 Stay consistent and tweet at the right time 

 Use highly relevant hashtags 

 Encourage followers to share, retweeting to build community loyalty. 

 Create Twitter lists for organization. Engage with listed accounts for 

connections.
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Online Reputation Management 


Online reputation management is the process of monitoring and 

influencing how your business is perceived on the internet, with the aim 

of neutralizing negative sentiments and promoting positive ones.


There are more benefits for online reputation management (ORM). lets 

see below:


Monitoring: 


Keeping track of mentions, reviews, and discussions about you or your 

brand across various online platforms like social media, review sites, and 

forums.


Engagement: 


Actively participating in online conversations to address any negative 

comments or concerns, and to amplify positive feedback.


SEO: 


Optimizing online content to ensure that positive information ranks 

higher in search engine results.


Reputation Repair: 


Taking steps to address comments, or news articles through strategies 

like responding diplomatically, offering solutions, or seeking professional 

assistance if needed.
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It takes 20 years to 

build a reputation 

and five minutes to 

ruin it. If you think 

about that, you'll do 

things differently.

- Warren Buffett
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Lets see,


Some example for Social Media Marketing:


Determining the "greatest" 

Amul social media marketing 

story is subjective, as 

different campaigns 

resonated with various 

audiences at different times. 

#AmulTopical: This iconic campaign, running for over 39 years, uses 

their Amul Girl mascot to comment wittily on current events, trends, and 

pop culture. Its quick turnaround time, sharp humor, and relatable 

themes ensure constant engagement and brand recall.


#AmulRecipes: Recognizing the evolving digital landscape, Amul 

launched this YouTube channel featuring recipe videos using their 

products. This not only increased brand awareness but also fostered a 

sense of community and encouraged creative recipe exploration.


#AmulClassics: During the COVID-19 lockdown, nostalgia surged, and 

Amul capitalized on this by bringing back their classic advertising 

campaigns from the 80s and 90s on social media. This sparked emotional 

connections with older audiences and introduced younger generations 

to Amul's legacy.
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#AmulMusical: To celebrate India's 75th Independence Day, Amul 

released a heartwarming musical video featuring children singing about 

the diverse cultures and flavors of India. This campaign beautifully 

portrayed the essence of their brand and resonated deeply with 

audiences.

Humor & Relatability: Amul's content consistently incorporates humor 

and relatable situations, making it connect with audiences on a personal 

level.


Timeliness & Relevancy: They stay relevant by reacting quickly to 

current events and trends, keeping their social media presence dynamic 

and engaging.


Multilingual Appeal: Catering to a diverse audience, Amul utilizes 

different languages in their content, ensuring wider reach and 

inclusivity.

"Utterly Butterly Delicious,"


"The farmer's cooperative success story,"


"More than just a brand, it's a part of our lives,"





Amul widely concentrate on 

Some famous quotes of Amul
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We get to live in a time that we get to 

use social media as a tool!
W

EB
 D

 S
CH

OOL


